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Logo
The GetFTR logo is based on connectivity, speed, and technology. 
It uses the three primary brand colours.
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Responsive Logo
There are four versions of the GetFTR logo. 

Where possible, it is best to use the full logo, 1.1. However, where space is restricted, versions 1.2 
and 1.3 may be more appropriate. Logo 1.4 is only for use when space is severely stricted.

Minimum width: 25mm

1.1 1.2 1.3 1.4

Use of 1.4 
demonstrated 
on page 6
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Selecting the appropriate logo
When using the GetFTR logo, it is important to consider which 
version is being selected. This can be made using a judgement 
based on other information on the page and the size at which it 
will be displayed.
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About
Igendipi enientis etur suntiunt faccumqui 
ra non re erum aute nes dolupta tustiam 
vellorem faccus. Uptat offici nistio vellend 
amusa nditiis sandis quibusam, cus etus.

Itatur aut quis maiorumquid quamus ma 
sitios recea si debitam voluptur? Aceatum 
imilluptat dolute net que niminul

Webinar slide example Twitter post example

Logo with URL
All GetFTR logos have a version that includes the web address. 
These can be used where it would be beneficial to display the 
URL in line with the logo.



Logo exclusion zones
As illustrated, the exclusion zones for the logos are defined by the parts of the GetFTR icon.

More surrounding space may be required for well-balanced design.
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Logo placement
In most cases, the logo is best placed in the top left corner. Use the white versions when placing logos 

on a coloured background.

Do not place the logo on a split background.
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Lorem ipsum dolor sit amet, 

Consectetur adipiscing elit. Sed facilisis mauris ac ex tempor, in ornare ante consequat. 
Etiam pulvinar gravida ipsum sed blandit. Phasellus eu maximus velit, in placerat nisl. 
Aenean vulputate pretium sapien, ut tristique sapien eleifend at. Nullam vehicula 
maximus orci, viverra ultricies nunc ultrices ut. Aliquam porta, purus vel dignissim 
iaculis, massa orci consectetur nunc, a sollicitudin felis odio cursus dolor. Pellentesque 
scelerisque odio et mauris efficitur placerat. Sed finibus, dui ut varius tristique, lacus 
lacus semper orci, non porttitor ante ante sit amet tortor. Donec interdum congue nunc, 
vel porta turpis porta nec. Nam nec nisi neque. Proin sit amet est at nibh rutrum viverra 
quis eget diam. Nam vitae justo sed dolor imperdiet tempus. Pellentesque leo nunc, 
porttitor a ultrices nec, ultrices sed justo.

Sed at sem aliquet, ullamcorper nulla ac, aliquam mi. Cras quis quam dolor. Nam vulpu-
tate ut dui non ultrices. Donec vulputate arcu ac gravida vulputate. Maecenas venenatis 
eros sit amet sapien varius, sed porttitor neque viverra. Nulla tincidunt gravida tortor 
non mattis. Nunc pulvinar sollicitudin sagittis. Sed gravida tincidunt massa quis 
tincidunt. Proin lacinia nisi velit, luctus finibus enim congue a. Pellentesque id erat felis. 
Etiam sit amet est sit amet metus pharetra convallis facilisis vitae massa. Phasellus 
pharetra vestibulum magna et condimentum. Ut nulla odio, mollis id posuere tincidunt, 
mattis id velit.

Sed nulla dui, feugiat sit 
amet ipsum ut, congue 
feugiat lacus.



Logo use

Do not stretch or skew the 
logo. Always retain the original 
proportions when resizing.

Do not rotate any part 
of the logos.

GET FULL TEXT
RESEARCH

Do not change the 
colour, tint/fade.

Do not alter the logo 
configuration.

Do not create outline 
versions of the logo.

Do not recreate any 
part of the logo.
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RGB: 9,60,75
CMYK: 95,61,48,48
HEX: 093c4b

RGB: 9,106,115
CMYK: 86,35,44,24
HEX: 096a73

RGB: 117,187,183
CMYK: 57,7,32,0
HEX: 75bbb7

RGB: 13,141,138
CMYK: 81,22,47,6
HEX: 0d8d8a

RGB: 73,75,136
CMYK: 83,75,17,4
HEX: 494b88

RGB: 111,185,103
CMYK: 61,0,74,0
HEX: 6fb967

RGB: 163,172,177
CMYK: 11,0,0,40
HEX: a3acb1

Colours
Primary Secondary
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Fonts

Barlow Regular
Green for headings and subheadings

A B C D E F G H I J K L M  
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o  
p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9
%()}{<>≠«+—=@&#?!”

Barlow
Black for body text

A B C D E F G H I J K L M  

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o  

p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

%()}{<>≠«+—=@&#?!”
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Fonts

Roboto Regular
For online use only

A B C D E F G H I J K L M  
N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o  
p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9
%()}{<>≠«+—=@&#?!”

Roboto Light
For online use only

A B C D E F G H I J K L M  

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o  

p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

%()}{<>≠«+—=@&#?!”
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Iconography
 
Icons used within the brand should be 
simple line drawings similar to those on 
this page. 

The icons are designed to illustrate text 
and make designs more engaging.

They should be in the primary or 
secondary brand colours, using different 
tints and shades to add depth.

Research Fast

Authentication Integrators

Access

Publishers

Network Researchers Libraries

12



Icon use
It is recommended that icons are placed to the left of the text.

Infographics
Icons can be used to illustrate points of a process.

More examples of icon use can be found on page 18.

Lorem Ipsum
 
Praesent sollicitudin 
massa lectus, at facilisis 
sapien bibendum eget. 
Ut sed pretium erat.

Lorem Ipsum
 
Morbi ex quam, suscipit 
quis turpis nec, faucibus 
ultricies nisi. Nunc a 
ultricies elit.

Lorem Ipsum
 
Fusce lacinia ornare est, 
sit amet maximus ante 
tempor id.

Lorem Ipsum
 
Morbi in consectetur libero. 
Curabitur ante metus, 
hendrerit ut maximus quis, 
facilisis sed velit.

Lorem Ipsum Where talking about a specific feature of GetFTR (for example, on a web page), 
icons can be used within headers to illustrate this.
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Illustration style
Full colour illustrations should be in the style 
displayed below. 

They should be clean, vector illustrations 
that incorporate the brand colours and 
complimentary colours.

No photography will be used across the brand.

Other imagery
A diverse population must be represented throughout.

Within icons, representations of people should be 
gender-neutral.

All visual material used within the brand must strongly 
incorporate the primary brand colours.

Logo 1.4 can be used as brand asset at <30% opacity 
(see right).
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Website       getfulltextresearch.com Everything on the page has been given plenty of space, and a white version of the 
logo has been placed on a clear, dark section of the illustration in the top corner. 
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Social media examples Social media posts can be used to promote certain features or benefits of using GetFTR. 
To make these posts more engaging, icons can be used in addition to decorative brand elements.
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Offline treatments
Slide templates using logos and fonts.

Internal documents

Recommended body text: Barlow Regular, 10pt.

Lorem ipsum dolor sit amet,

Cras vehicula id quam in imperdiet. Donec at lacus quam. Phasellus feugiat felis vel 
nulla commodo, et blandit leo elementum. Curabitur convallis sem vel enim mattis 
pretium. Quisque eget lectus nec ligula convallis suscipit. Nam faucibus ante ut velit 
sagittis iaculis. Sed pulvinar massa id enim tristique, ut vulputate elit placerat. Inte-
ger suscipit quam lacus, et elementum nisl congue non. Suspendisse vitae ullamcor-
per est. Pellentesque consequat ultrices luctus. 

Curabitur dignissim viverra ullamcorper. Vivamus sem augue, tincidunt in dolor non, 
lobortis laoreet felis. Nunc iaculis ipsum at nibh pharetra, sed tempus metus ele-
mentum. Suspendisse hendrerit, nulla sit amet varius dapibus, orci elit mollis mauris, 
a commodo enim leo vel purus. Donec lacus ante, aliquet eu libero sit amet, feugiat 
tristique mauris.




